
THE FIRST ALL IN ONE  

VIDEO COMMUNICATIONS PLATFORM 



Video – it’s here to stay! 
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27b
n 

Global video 
revenue will 
rise to reach 

$27bn by 
2018 

92% 

92% of 
mobile 
viewers 

share video 

64% 

64% of 
marketers 

expect video to 
dominate their 
strategies in the 

near future 

80% 

By 2019, 80% 
of all 

internet 
traffic will be 

video 

From a recent Facebook Investor Presentation 
“Facebook has become synonymous with mobile… the next  

frontier is becoming synonymous with mobile video.” 

- Carolyn Everson, Facebook’s vice president of global marketing solutions 



What studies are saying… 
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The market opportunity is enormous 

4 

11.2 

36.4 

0

10

20

30

40

2013 2018

Enterprise Video Market $USB  

0.2 

1.2 

-0.1

0.1

0.3

0.5

0.7

0.9

1.1

1.3

1.5

2011 2017

Intelligent Video Analytics $USB 

2020 

1 - http://www.marketsandmarkets.com/PressReleases/enterprise-video.asp 

2 – http://www.marketsandmarkets.com/Market-Reports/visual-communication-market-775.html 



THE VIDCORP PLATFORM 



The first all in one  

Video Communications Solution 

designed for businesses 
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Competitors 

Video Hosting 
Store and stream video content 

The VidCorp Platform 

Video Hosting 
We store and stream video content. We 
offer a complete range of security 
protocols that are designed for content 
control. 

Distribute 
We distribute those videos via SMS, email, 
apps and websites.  

Engagement 
We enable brands to engage with staff 
and customers through targeted videos 
combined with surveys and call to 
actions. 

Through our analytics and user flow 
capabilities we can identify in real time 
all the relevant statistics to ensure end 
users receive the ultimate experience 
with content that is relevant and 
remain loyal to the brand 

Video in isolation 
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How it Works 

Smart. Simple. Secure. 
 

Within 10 minutes a non-technical person can  
create and deliver a measurable video campaign 
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Upload Video 
Upload/ 

Select Contacts 
Create/Select 
Landing Pages 

Type & Send 
SMS or Email 

Analyze User 
Behaviour 

SECURE SEAMLESS TARGETING INTELLIGENCE 



VidCorp Platform – End User Experience 

Branded and 
personalized 

End-user receives branded 
communication that is: 
• Targeted 
• Simple to navigate 
• Content rich 
• Actionable 
• Measureable    

Tie relevant content to a clear call to action 
in a short, simple and engaging way 
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Business Objectives 

Can’t control 

the users 

journey 
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Business Objectives 



Create the video 

Upload the video 
to a video hosting platform 
like YouTube (not secure) 

Engage their agency 
to create a landing page with embedded 
surveys, call to action and payment 
gateways (Estimated 21 days and $6k) 

Receive a URL link 
to distribute which will 
need to be shortened 
using sites like bit.ly  

Engage IT 
to provide an SMS / 
Email gateway and data 
(Estimated 2-7 days) 

Send campaign 
through one SMS platform provider and 
the email campaign through another.  
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Measuring results 
is almost impossible 
given the diverse range 
of platforms used. 

07 

= IT’S JUST TOO HARD! 

If a marketing manager of a large organisation wants to 
distribute a video they would need to do the following: 

An example 
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One platform that makes it possible 

NO 
IT / Digital 

SIMPLE 
COST 

EFFECTIVE 
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R YA N  B E R M A N  

C EO  &  F O U N D E R  


