




























































Post 90s generation leads the way in purchasing 
products that represent an upgrade in lifestyle 

2015-2017 Products bought by 
Post 90s women in Tier 1 and 

Tier 2 cities from low to mid level tier 
of consumption

2015-2017 Products bought by 
Post 90s women in Tier 1 

and Tier 2 cities from low to 
high level tier of consumption

2015-2017 Products bought by 
Post 90s women in Tier 1 

and Tier 2 cities from mid to high 
level tier of consumption

Pet Food

Air purifier

Digital Appliances

Foot cream

Talcum powder

Earphones

Undergarment

Teeth whitening

Swiss watch

Vacuum cleaner

Wine

Rose Oil

Wireless/bluetooth speaker

Korean/Japanese watch

Lego

Data Source：AliResearch
Data Explanation: Hot products increase in popularity  = 2017 Sales compared to 2015 sales 



Post 95s generation leads the way in purchasing 
products that focuses on the self

2015-2017 Products bought by 
Post 95s women in Tier 1 

and Tier 2 cities from low to 
mid level tier of consumption

2015-2017 Products bought by 
Post 95s women in Tier 1 

and Tier 2 cities from low to 
high level tier of consumption

2015-2017 Products bought by 
Post 95s women in Tier 1 

and Tier 2 cities from mid to 
high level tier of consumption

Data Source：AliResearch
Data Explanation: Hot products increase in popularity  = 2017 Sales compared to 2015 sales 

Korean/Japanese watch

Digital appliance

Teeth whitening

Beauty device

Rose oil

Beauty device

Blow dryer

Mask powder

Razor

Nasal cleaning 
solution

Wireless speaker

Teeth whitening

Fruit sticks

Aromatherapy

Earphones














































