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www.openlearning.com
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Education is expensive and that the price 
keeps going up, but why is that so?
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COST OF EDUCATION

• Setup (fixed costs)

– Purchases, depreciation, 
technology, marketing

• Delivery (fixed costs) 

– Wages, technology, rent, 
utilities, purchases

• Completion (marginal costs)

– Wages
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Has online learning reduced the 
cost of education? 
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NO, ACCREDITED EDUCATION IS STILL EXPENSIVE

Bachelor of Business – $26,304 (online)

Swinburne University • Curtin University • RMIT 
University • University of South Australia

Masters of Counseling at Northwestern Unviersity 
in the U.S.  – $132,000 (online)

Bachelor of Business – $31,320 (on-campus)

Bachelor of Business – $31,320 (online)
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Delivering high-quality accredited 
education cost-effectively is one of 

society’s greatest challenges. 
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We’ve solved this problem by designing a new 
model for delivering accredited education.

We provide the technology, learning 
philosophy and a business model that 
changes the economics of education. 
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OUTCOME-BASED EDUCATION

Free to learn, pay to certify.

II
Students can take an 

entire accredited 
course for free

Only pay at the end if 
you want a certificate, 

OL keeps 15%
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How can learning be free?
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EDUCATION IS CHANGING
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OpenLearning enables a full spectrum of online learning activities that can engage and 
inspire students through a scalable, replicable method for creating effective online courses.

STUDENT LEARNING FRAMEWORK

{{eLearning 
1.0



PER STUDENT COSTS
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OpenLearning is the first platform to 
successfully implement this learning 

framework for accredited online education.



LEARNING TECHNOLOGY
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Course Authoring Course Discovery Course Delivery



CERTIFICATION TECHNOLOGY
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Analytics Assessment Certification



B2C
DIRECT TO CONSUMER (TEACHER/STUDENT)
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Easily create a course Easily promote your course

Free training & 
support



B2E
DIRECT TO ENTERPRISE (HIGHER-ED PROVIDER)
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Apply to partner Branded education portal
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Course completion rates1

OVER 460,000 STUDENTS, GROWING AT >200% CAGR

Student enrolments (June 2016)
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• 50,000+ higher education and PD users in Australia 

• Close partnership with UNSW

• Contracts with Federal Government departments

• 200,000+ higher education students in Malaysia

• National MOOC platform for 20 public universities

• Partnership with the largest media conglomerate 
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COMPETITIVE POSITIONING
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Learning Management 
Systems

Unaccredited Learning 
Platforms/Providers

Accredited Learning 
Platforms/Providers

Only OpenLearning enables a ‘free to learn, pay to certify’ model

Charge for Software Charge for Content Charge for Certification
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Adam Brimo

Founder & CEO

Brooke Hahn

Chief Learning Officer
David Collien

Founder & CTO

Andrew Wilshire

Head of Partnerships

Driven by experience in education, business and technology 

OPENLEARNING EXECUTIVE TEAM

Richard Buckland

Founder & Education Visionary
Frank Beaumont

Non-Executive Director
Clive Mayhew

Non-Executive Chairman
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www.openlearning.com


